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Full-time Brand Manager 
 
SynergEyes is an advanced-technology contact lens company, providing a complete 
continuum of innovative products for optometrists. SynergEyes manufactures and markets 
hybrid contact lenses for astigmatism, presbyopia and irregular corneas. Recently, the 
company expanded their contact lens portfolio to include scleral, corneal gas permeable 
lenses and soft lenses. SynergEyes is customer-focused and prides itself on having one of 
the best specialty contact lens sales teams in the industry. 
 
SynergEyes currently has an opening for an enthusiastic and personable Brand Manager. 
The brand manager is responsible for managing the overall business and downstream 
marketing programs for specific product line(s). The manager has 5+ years of marketing 
and product management experience in medical device or healthcare preferably in a 
regulatory environment.  This person is responsible for the development and execution of 
innovative marketing programs to launch and grow product lines in order to achieve short 
and long-term business goals.  
 
Key Responsibilities: 
 

Marketing Management: 
 

 Develops and executes marketing plans, advertising and promotional programs that 
increase sales for one more product lines or brands. 

 Ability to manage, track and coordinate the multiple complexities involved in 
managing a brand. 

 Plans and oversees product and brand-oriented marketing, advertising, and 
promotional activities including print, online, electronic media and collateral. 

 Creates and manages product campaigns that increase sales and repeat purchases 
with customers. 

 Responsible for researching and writing create briefs and outlining and tracking 
marketing projects. 

 Responsible for creating impactful sales and customer tools to support sales of 
SynergEyes products. 

 Plans and manages lead generation and nurture programs for existing and new 
customers. 

 Responsible for product information and blogs on company website, and online paid 
and unpaid media strategies that increase revenue. 

 Sets and manages KPI’s for products, tracks program metrics and recommends 
adjustments for continuous improvements. 

 Manages and develops product positioning materials, power point presentations and 
training for sales, clinical and customer service. 

 Manages and tracks marketing operating budget for products. 
 Plans and manages product launches, develops innovative support and training 

materials, and monitors product feedback. 
 
Brand Management: 

 Manages business and strategy aspects of the product lines. 
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 Develops and recommends product positioning, packaging, and pricing strategy to 
produce the highest possible long-term market share. 

 Conducts and evaluates the market, customers and competitors to drive product 
requirements, pricing, market strategy, business strategy, etc. Adjusts marketing 
strategy to meet changing market and competitive conditions. 

 Conducts marketing research and provides feedback for current and future product 
development. 

 Responsible for identifying product or sales issues related to the product and 
determining and executing a strategy for addressing those issues. 

 
 
Qualifications: 
 

 BA/BS required. MBA preferred. 
 Minimum of five years of brand management experience, preferably in medical 

devices or healthcare in an FDA regulated environment. 
 Eye care industry experience is a plus. 
 Ability to work autonomously and effectively multi-task in a fast-paced environment. 
 Understanding of technical requirements, specifications, documentation, 

development of marketing & sales collateral in an FDA regulated environment. 
 Demonstrated experience taking products to market and growing product revenue 

year over year. 
 Excellent interpersonal and verbal/written communication skills 
 Experience with marketing automation systems like HubSpot. 
 Strong organizational skills  

 
Please submit resumes to jobs@synergeyes.com 
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